JCDecaux: The last few weeks have seen one major announcement. JCDecaux look to be on the point of acquiring News
Outdoor Group from Rupert Murdoch's News Corp. News Outdoor are an out-of-home media owner and contractor, with
interests in Russia, Eastern Europe and South-East Asia. The geographical footprint of their business aligns well with JCD%
ambitions to expand into territories where they have lower market share. However, the real significance of the deal, if
it goes through, will be that it will mean that JCDecaux will become the biggest outdoor owner in the world, ahead of Clear
Channel, CBS and all the rest. Wi

Closer to home, JCDecaux Airport have appointed Catherine Cooper, a former employee who left for a ief
Corp, as Associate Director of Product Marketing. This coincides with the news that :]CP ' “’-. ir

upgrading formats and sites across all 12 of their concessions in the UK, an exercise for which Co_oﬁér Ni esy
Clear Channel: Ever keen to demonstrate their “"green credentials", Clear Channel ié'irmddﬂ‘é* 3
for use on their portfolio of backlit billboards. Less costly to maintain due to improved reliab
system, installation will start in London in early 2009, on 96-sheets, 48-sheets and
will be reduced by 75%, recycling costs will come down, and quality of presentatiol
display.

In what we believe to be a new development, "naming rights" are being offerec
for airport terminal buildings. JCDecaux Airport in France, have pro
appropriate place to start. This is a logical developme\rj of the "owner:
handful of new advertisers in a few markets. S

= Airlines

The month of September has seen both bust and (|
witnessed since post-9/11, has unsettled t st
the market. When even the giants of t
most basic needs (fuel & passengers) are p
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sf=Airlines (continued )

Other airlines who have called time on their fleets are XL, who left 80,000 holiday makers stranded, Olympic, who if rumour
has it may be reborn as Pantheon (perhaps staking their name on the endurance of the relic?) and JAT.

So it seems it doesnt matter if you are a national carrier or a budget airline looking for a small piece of the action, the costs
of running an airline and the fragility of every economic factor involved in their success means bumpy landings are likely for
2008 /9. So how do you get in?

If youte Oleary’ Ryanair, you gloss over the cost and reduce ticket prices — while charging for everything else. Ryanair are
using a strategy promoted by advertising agencies to jittery clients, i.e. advertising in a downturn. This philosophy taps into
consumer trust, gambling that those who maintain a media "presence” in a recession, are the most stable.

Consumer power now calls the shots for airlines, more than ever. Pandering to the passenger (business or leisure) is the best
means of keeping load/occupancy up, and costs down.

It has been confirmed that BA's business class only fIights from London City to New York commencing in 2009, will be




“f=Airports

Not much good news is brimming from the global airport sector, with passenger figures down for August by half a
percent and the news that predicted passenger figures are likely to be down for the remaining Q4 on last year. However,
this makes Russia’ soaring PAX numbers even more impressive, with Moscow Domodedovo’ growth of 9% just this
month and the smaller Russian airports of Vnukovo and St Petersburg both increasing by over 11% respectively. Frankfurt
reported a miserable fall of 4% for August due to industrial action by Lufthansa.

BAA have had a hard time this month, with criticism literally flying at them from all angles. They will have to sell one of
the cornerstones of their portfolio, London Gatwick. The company, owned by Spanish giant Ferrovial, pre-empted a
statutory fire sale and, with tail between legs, put the airport on the market saying Gatwick has long been an important
and valuable part of BAA and the decision to sell was not taken lightly” This leaves the field wide open for a host of
investors and consortia to take over. The price is expected to be approx £2 billion.

Virgin has taken an interest in the airport and looks set to place a bid backed by, if rumour is to be believed, D
money. This would signal a revolution in airport ownership if the airline is successful. A

With Belfast City also sold, BAA has been told by the Competition Commission that they must sell
airports .Stansted and Glasgow look the most likely. BAA has commented that the Competltlon Co
BAA had an unfair and undeserved monopoly over the airports, was untrue.

The pIot thlckens

On a more positive note Heathrow Terminal 5 has opened a dedicate
Passengers can now take advantage of 16 fast bag drops’for those




